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	Tax policies are the macroeconomics and microeconomics aspect directed by the government’s choices on what charge to levy, in what amounts, on which products, and on whom. Exercise taxes are charged when paying for purchases on a specific item and are often included in the price of the commodity. A commodity’s elasticity is defined as the demand for the product in relation to its income, price, or supply. The government makes use of elasticity of products in setting their taxes; the consumer bear the tax burden in case of inelastic goods whereas producers bear the bulk of the tax in elastic products (Hendren, 2016). My aim is to set the levy on tobacco products with the relevant data collected. 
The tax revenue collected on tobacco products is inclusive of combustible products such as cigarettes and non-combustible commodities such as chew. Tobacco and its products is an inelastic and addictive product and hence the burden of tax falls to the consumer. Taxation on tobacco products serves to seek revenue, efficiency and deterrence (Gilmore, Tavakoly, Taylor, & Reed, 2013). Efficiency describes a state where the net benefit of the using the product is larger than the price of the product, whereas deterrence is meant to discourage the behavior. My approach to cater for these three policies is setting a high levy on such would considerably reduce the low income consumers using these products and reduce the affinity of current smokers or drive them to quitting. I would implement a higher excise tax as compared to the ad valorem tax. 
I ascertain that this approach would work since tobacco products are vices that are not prohibited by criminal law and hence they are viewed by the general public as luxuries and not necessities of life. This recreational chemicals would thus not be regarded by the public as affordable. This would also help balancing between the social cost and consumer price. This will produce efficient consumption of tobacco products worth their full marginal social cost are consumed. 
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